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NPOXKAHZH EKAHAQEZHE ENAIAGEPONTOZ

To EmipeAnTnpio KukAadwv uhonoiei Tnv npagn «Zuyxpovec Wnelakeg epappoyEC avadeléng Tne
EnixeipnuatikotnTag Tou N. KukAadwv pe xprion Web 2.0 / Social Media / Mobile Technologies /
Virtual Trade Shows & wn@iakn unooTAPIEN TOMIKWV ENIXEIPNOEWY YIA TNV E&vioxuon Tng
avTaywvioTIKOTNTAC Touc». H npdén civar evraypévn oto M.E.M. «Kpnmnce & NRowv Aiyaiou»
(kwd. ONZ: 376829) kai ouyxpnuatodoteital and Tnv EAAAda kai Tnv Eupwnaikn ‘Evwon
(ETTA).

2T0 nAqiolo ulonoinong Tou unogpyou 2 «Mapaywyn MNEPIEXOMEVOU YIA TIG UMNPECIEG
OUMPBOUAEUTIKAG UMOOTNPIENG TOMIKWV ENIXEIPAOEWY, OUANOYR & enefepyacia OedOUEVWY
KukAadikng EnixelpnuatikdTnTag» TnG napanavw npagng, n Etaipia Avantuéng kai Mpoodou
(ET.A.N.) Tou EnmipeAnTnpiou KukAadwv npoTiBeTal va ouvepyaoTei Je:

Téooepig (4) EPNEIPOYVWHOVEG, HE OUHBacn napoxng aveapTnTwv UNnpPeCI®OV
(KQAIKOZ OEZHZ: 376829 / 11), yia Tnv napoxn KaTeubuvTrpiwv odnylwv UnooThpIENG o€
dlagopa Bepatika avTikeipeva npog MoAU Mikpég & Mikpopeoaieg Enixelipnoeic Twv KukAadwy,
KOl OUYKEKPIPEVA OTOUG TOMEIG: TNG XPNHATOOIKOVOUIKNAG dlaxeipiong, TNG @opoAoyiag, Tng

opyavwong & dioiknong kai Tou marketing.
O1 unowngiol Ba npénel va 31a0£Touv Ta NAPAKAT® NPooovTa:

TiTho onoudwv (ano AEI f} TEI) oToug Toyeic: (a) TnG opyavwong Kai dloiknong EnIXEIPHOEWV
kal OIoIKNTIKWV emoTnUv n/kal (B) AoyIOTIKAG/XPNHATOOIKOVOUIK®WY T)/kal (Y) OIKOVOMIKWV
enmotnuv n/kar (8) Twv nwAnoswv n/kar (€) TnNG €€unnpéTnong neAatwv n/kar (oT) Tou



MAPKETIVYK Kal TNG enikoivaviag n/kar () Twv nAnpoopiakwv ouoTnUAaTtwv n/kar (n) Tng
NEPIPEPEIAKNG avanTUENC.

Kai

Epyaoiakr) epneipia  TouAdxiotov névre (5) etwv R avrioToixnGg Oldpkeiac  napoxn
OUMPBOUAEUTIKWV UNNPECINV OTOUG TOUEIC: (a) TNG opyavwong kal dioiknong EnIXEIPROEwY n/Kal
(B) Tng popoAayiac ri/kai (y) TNG XpnNHATooIKOVOUIKAG diaxeipiong n/kai (3) Twv NWARCEWV 1/Kal
(€) TnG €€unnpeTnong neAatwv n/kal (OT) Tou PAPKETIVYK Kal TNG enikoivwviag n/kai (0) Twv

NANPOPOPIAKWY CUCTNUATWV f/Kkail () TNG NEPIPEPEIAKAC avanTuEgnG.

0dnyieg yia Tov Tpono unoBoAng (EvTuno ekdnAwong evolapEPOVTOC, £yypada anddeiEng

NPOCOVTWV Kal AOINEC OXETIKEC MANPOPOPIEC) €ival avapTnHEVEG OTNV 10TOOEAIda Tou

EmpeAnTnpiou KukAadwv (www.e-kyklades.gr).

O1 evdilapepopevol Ba npensl va unoBAlAouv, To OUVOAO Twv (NTOUMEVWV &gyypdpwv, OE

oQPAyIoUEVO PAKENO, O 0Moiog Ba nNpénel eEWTEPIKA va PEPEI TNV EVOEIEN:

AiTnon yia Tov KQAIKO OEzZHZ: 376829 / 11
MNa Tnv npagn: «Zoyxpoveg Wnepiakeg epappoyEg avadei§ng Tng Enixeipnuarikornrag Tou N.
KukAadwv pe xpion Web 2.0 / Social Media / Mobile Technologies / Virtual Trade Shows &

WYN@Iakn unooTNPIEN TONIK®V ENIXEIPNOEWV YIO TNV EVIOXUON TG AVTAYWVIOTIKOTNTAG TOUG»

kal 6a npenel va kataTedei 1I010xEipwe WEXP! kal Tnv Agutépa 21/04/2014 kai wpa 14:00
otnv ET.A.M. KukAadwv otn dielbuvon AnoAAwvog & AadonouAou, TK 84100,
EppoUnoAn, Zupog (MpwtokoAAo, ka. Bipyivia Mpéka) 1} va unoBAnBei TaxudpOopIKWG 1 HE
unnpeoia TAyudeTagopac oTnv napandvw dleubuvon npookopiovrag Tnv anddeiEn We

eunpoBeoun katabeon.

MAnpo@opiec yia Tnv napoloa npOokAnon napexel n ka. ‘EAeva AnuakornoUAou, e-mail:

edimakop@cycladescc.ar .

Ma v ET.A.M. KukAadwv
O Npoedpog A.Z.
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